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STAGE 1 

 

Module Writing for Media 

Course code BACH-WM 

Credits 10 

Allocation of marks 100% continuous assessment 

 

Module aims and objectives 
This module aims to introduce learners to a variety of writing styles such as news, features 

and general content creation. Learners develop an understanding of the structures of these 

different styles of writing and how to adapt their style for particular audiences. Learners are 

also encouraged to engage with published material as a means of cultivating these skills. 

They are required to progress their presentation skills during the module as a means of 

explaining and elaborating on their story ideas. 

 

Minimum intended module learning outcomes 
On successful completion of this module, the learner will be able to: 

(i) Explain the editorial processes involved in producing written media content.  

(ii) Identify and source relevant source material, both physical and written, for the 

articles they write 

(iii) Successfully generate and develop suitable ideas for publication  

(iv) Adopt the appropriate writing style based on an awareness of the audience their 

writing is aimed at  

(v) Write using appropriate lexis, correct grammar and punctuation. 

(vi) Analyse online writing with specific consideration of content creation 

 

 

Module content, organisation and structure 
The module is delivered over 12 weeks, with lectures and tutorials/practicals every week 

advancing simultaneously learners’ critical and practical skills. The following topics are 

covered: 

 

Writing news stories  

How news story structure is important to the successful delivery of information.   

How do journalists get stories? A look at sources of information.  

Read between the lines of a press release, the press conference, the vox pop, 

understanding company reports, trade events, free information sources, and developing 

contacts.  

 

Getting the most from headlines and intros 
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Attracting the reader’s attention is the main function of a strong headline. Further work is 

done on writing concise leads for news stories.  

 

Idea Creation 

Your writing doesn’t sell, your ideas do. So, let’s find out how to create ideas; what sells and 

what doesn’t? A look at great features with activities in-class. 

 

What are features? 

How to expand a news story into a feature. A look at the different types of features published 

in print and online. How is a feature story different from a news story? What can it offer 

readers that news can’t? How is its structure different from a news story? 

 

How to write a feature? 

So, you’ve got a feature idea, you also now know how to conduct an interview. So, next step 

is to write one. Where do you begin? 

 

 

The module focuses on writing media for an online audience and considers the online space 

in the generation, moderation and curation of media writing. Content creation is introduced 

and the learners conduct research into the output of media outlets in this multi-platform 

environment. Learners apply the core principles examined by making a researched 

presentation of a media organisation’s output and by creating content for a ‘client’. This 

section of the module builds learner awareness of media writing for specific and targeted 

audiences and culminates in two content creation sessions where learners publish two 

targeted pieces of client-specific content. 

 

Introduction 

To introduce the learners to the module content and raise awareness of their current online 

writing activity: ensuring that their MyMedia space is set-up and operational. Looking at the 

core principles on readability, accessibility, interactivity and functionality of a content 

management system. 

 

Writing and Style 1 

his topic is referred to throughout this and in all modules on the programme. Genre, 

language, appropriateness and tone are considered through learner exercises identifying the 

elements of each. 
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Writing and Style 2 

We examine the elements of good writing practice and consider the power of words to 

persuade, entertain, enrage or simply tell it as it is 

 

Exploring writing for online media 

From local to the international. In this session the variety of writing by online national and 

international media outlets is explored. For example: The journal.ie, BBC online, Lovin’ 

Dublin, Waterford Whispers and the Guardian 

 

Introduction to Content Creation.  

To demonstrate how content creation has become an established form of writing in 21st 

century communications. Example:  Guardian labs 

 

Presentations.  

A researched presentation of a media organisation’s print/online offerings and content. 

 

Connecting with Readers 

Writing content that connects to your readers is what you want to do. Visualising and writing 

for an audience. Using clients as an example, understanding the concept of persona and its 

influence on media writing. 

 

Search Engine Optimisation 

SEO and its impact on media writing – the difference between using search engines in order 

to ‘do’, ‘know’ and ‘go’ 

 

Keywords 

It’s all about keywords.  An introduction to Keyword tools and keyword phrase research and 

its impact of media writing 

 

 

 

 

 

 


	



